4 SECTION 1:  THINKING ABOUT BUYING?

ACTIVITY 2: MAKING A PURCHASING DECISION \_ ACE Consumer

The process of making a purchasing decision (structured overview)

Social factors Individval factors Cultural factors Psychological factors
Family, peers, leaders Age, life stage, Values and norms of Influence of peers,
male/female, society and groups advertising, fashion
personality, lifestyle within society and trends, beliefs and
attitudes

Factors influencing
a purchase decision

(headings from mind map)
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My own example of a
purchase decision
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